


What is meant by market 
segmentation? 

Market segmentation is the 
process of dividing a market of 
potential customers into groups, or 
segments, based on different 
characteristics. 

 



 





• Why is market segmentation important for marketers? 
• Market segmentation makes it easier for marketers to 

personalize their marketing campaigns. 
• By arranging their company’s target market into segmented 

groups, rather than targeting each potential customer 
individually, marketers can be more efficient with their time, 
money, and other resources than if they were targeting 
consumers on an individual level. Grouping similar consumers 
together allows marketers to target specific audiences in a 
cost effective manner. 

• Market segmentation also reduces the risk of an unsuccessful 
or ineffective marketing campaign. When marketers divide a 
market based on key characteristics and personalize their 
strategies based on that information, there is a much higher 
chance of success than if they were to create a generic 
campaign and try to implement it across all segments. 

• Marketers can also us segmentation to prioritize their target 
audiences. If segmentation shows that some consumers 
would be more likely to buy a product than others, marketers 
can better allocate their attention and resources. 
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