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LEARNING OUTCOME
PROGRAM OUTCOME

DEPARTMENT OF VISUAL COMMUNICATION
PO1: Understanding and gaining knowledge on visual media and journalism.

PO2: Ability to apply communication theories for effective writing and listening skills
of communication in the media field.

PO3: Gain knowledge in the latest software and technology used in audio and video production.
PO4: Ability to apply visual communication design and concepts strategically.
POS5: Ability to validate product outcomes with research and principle

POG6: Gain professional attitude and it reveals motivation, behaviour, and work ethics.

COURSE OUTCOME - ODD SEMESTER

COURSE
COURSE NAME CODE COURSE OUTCOME

SEMESTERII

CO1: Knowledge of Communication and its
types, Human Communication, Visual
Communication, nature of communication
CO2 : Knowledge of Communication process,
connotation and denotation, Barriers in
communication, Semiotics, Language and
Visual communication, Design fundamentals,
Elements of design, Principles of design,
Core Paper 1: Introduction BV21A Design and designers

To Visual Communication CO03: Knowledge of Visual and sensory
perceptions, Colour psychology and theory,
Visual illusions, various stages of the design
process, problems, analysis, decision making
CO4: Knowledge of Graphic design basics,
elements and principles of design, Design
concept and ideas, Verbal and visual
combinations, Visual Thinking and its
techniques, design execution and presentation

CO1: Knowledge on Geometrical forms,
shapes, patterns and forms individually
BVv211 CO2 Knowledge of perspectives, Overlapping
objects, Thorough knowledge of lighting and
shade and its techniques ,drawing freehand

Core Paper 2: Drawing |
(Practial)




Allied1:Graphic Design —I
(Practical)
(Practial)

BVv212

CO1:1) Knowledge of graphical lines, Curves
of different thickness, Shapes of different forms
and patterns of different themes, Distorted
shapes and forms and Typographic forms.

COURSE OUTCOME - EVEN SEMESTER

COURSE

COURSE NAME CODE

COURSE OUTCOME

SEMESTERI I

Core03:Communication

Skills BVZ1B

CO1l:Knowledge of communication and
language, theories and  models in
communication,  Group  communication,
decision-making process, teamwork and
leadership qualities, and interactive
communication

CO2: Knowledge of theories of the press and
public communication, nonverbal
communication theories and models, Kinesics,
Case studies in communication skills \

CO2: Knowledge of creative thinking, lateral
thinking, and designing messages for different
audiences

Core Paper 04: Drawing —

Il (Practical) BV221

CO1: Knowledge of drawing human and
animal forms, birds, portraits and full figures
using live models

CO2: Knowledge of drawing Outdoor
Landscapes, Hills capes and Seascapes,
Monuments and Drawings from the
environment

Allied2:Graphic Design —

I1(Practical) BV222

COL1: Knowledge of graphic design, designing
logos, letter heads and visiting cards, brochures
and print advertisements in colour and black
and white

COURSE OUTCOME - ODD SEMESTER

COURSE

COURSE NAME CODE

COURSE OUTCOME

SEMESTER 111

CORE-V: ADVERTISING
AND PUBLICATION
DESIGN

BV23A

CO1l: Knowledge of advertising,History,
types, principles, and nature of advertising and
its roles and function, corporate and
promotional advertising, web advertising,
advertising agency and media, full-fledged
agency services, legal and ethical aspects of
advertising.

CO2:Knowledge of planning in the advertising
business, client briefing, brand management,
brand image responsibilities in advertising
industry, ideas and concepts in advertising,
layout designing and copywriting, slogans,
logos, typography, storyboard, advertising
campaign concept, and execution




CO1: Knowledge of communication design in
advertising, the role of designer in graphic
design, creativity application in communication
design. CO2: Knowledge of computer
technologies in communication design, the
practice of design in professional areas,
Commercial design applications in advertising,
advertising campaign

CO3: Knowledge of animation in
communication design, Animated Infographic
applications in  Professional areas like
education,  Medicine,  Television  and
filmmaking, 2D and 3D animation techniques,
interactive graphic design, user interface design
and design in mobile applications and e-content
design

CO4: Knowledge of design in social media,
Social media advertising, mobile and social
media design, and the designer's role today.
Colour and its applications in design, Colour
symbolism, and energy, Sight sound, and
motion in media

CORE-VI:
COMMUNICATION BVv23B
AESTHETICS

CO1: Knowledge of publication design,
graphic designing with the relevant design
software involved, Designing for advertising
agency, commercial organizations, nonprofit
ALLIED-III: COMPUTER BV231 organizations, government agency and service
GRAPHICS-I industry

CO2: Knowledge of designing the promotional
materials  for  advertising,  Newsletters,
Packaging designs, Posters and product

campaigns.

COURSE OUTCOME - EVEN SEMESTER

COURSE NAME CC?(L;SEE COURSE OUTCOME

SEMESTER IV

CO1:Knowledge of Indian Cinema, Hollywood
cinema, German expressionism, French
impressionism and surrealism, soviet montage,
and cinema after coming of sound.

CO2: Knowledge of concept and screenplay
writing, budget allocation, production and
BV24A postproduction process, digital distribution,
web series and over-the-top platforms(OTP)
CO3: Knowledge of Mis-en-scene technique,
cinematographers' properties, Dimensions of
editing and fundamentals of film sound, film
form and genres in film, style and ideology in
films

CORE-VII: FILM
STUDIES

CO1: Knowledge of the human eye and camera,
CORE-VIII: BASIC B\/24B basics and types of cameras and its operations.
PHOTOGRAPHY Types of lenses, filters, bellows and converters,

and photographic applications in mobile,




understanding indoor and outdoor lighting,
exposing and focusing, natural and artificial
lighting, and other photographic accessories
CO2: Knowledge of film speed, sensitivity,
temperature, manipulation of colour and light,
materials, processing of black & white and
colour photography

CO03: Knowledge of Basic requirements and
equipment’s in the developing process of
photography, fixing, washing and drying,
special effects techniques and manipulation of
images, aesthetic principles and basics of
photojournalism, photo features, photo essays
CO4: Knowledge of caption writing, visual

storytelling, advertising photography,
consumer and industrial photography and
casting

ALLIED-IV: PRACTICAL

PHOTOGRAPHY BV241

COL1: Knowledge of taking photographs about
landscape and natural scenarios, portraits,
photo feature, photo language, silhouette,
freezing movement, panoramic view, indoor
photography, industrial photography, special
effects, photojournalism, product photography,
street photography and wildlife photography.

COURSE OUTCOME - ODD SEMESTER

COURSE

COURSE NAME CODE

COURSE OUTCOME

SEMESTER V

CORE-IX:
COMMUNICATION
CULTURE
SOCIETY

AND BV25A

COL1: Knowledge of understanding the media,
role of social media in public opinion, effects
and power of media and media in Indian society
CO2: Knowledge of media audience and
audience theories, textual approaches to media,
semiotics, Marxism, psychoanalysis, sociology
and media realism, media industry, role of
media in social change, social construction,
media myth and cultural approaches to media
CO3: Knowledge of popular culture, culture
and subculture, celebrity, hero worship and
Acquisition and transformation of popular
culture

CORE-X: TELEVISION

PRODUCTION Bv2sB

CO1: Knowledge of visualization, writing to
visuals, TV and Ad films, telecasting standards,
television crew, TV direction, art direction,
floor management and budget, script writing
principles and creative writing, story board
screenplay writing, set design and researching
the locations for shooting

CO2: Knowledge of Basic camera mounts and
camera techniques and operation, video
formats, aspect ratio, white balance, camera
angles and shot movements, types of lenses,
filters, lighting for TV




CO3: Knowledge of video recording format,
techniques in audio, various kinds of mic and
audio recording, multiple applications of
editing for TV, television graphics and special
effects, audio techniques and background
music, and recording of live programs.

CO1: Knowledge of web publishing and its
tools, webpage creation, and relevant designing
software tools in today's industry. Web
publishing: Web Publishing Tool, FrontPage or

(P:LCJ)BREI;T—IIIMVGEB BV251 Dream Weaver, HTML, XML Progrqmmi_ng
Creation of the Home Page of a Web Site with
proper links Creation of a dynamic web page
using appropriate web development tool (e.g.
Dream Weaver) for three different concepts.
CO1: Knowledge of advertising photography

_ and the process involved in making the

CORE-XII: advertising images for product promotion

ADVERTISING BV252 creating trade characters, learning aboui

PHOTOGRAPHY ’

montage techniques in photography, and model
photography.

COURSE OUTCOME - EVEN SEMESTER

COURSE NAME COURSE COURSE OUTCOME
CODE
SEMESTER V
CO1: Knowledge Visual culture of India and
Tamil Nadu, including cinema, cartoons,
photography, poster communication, wall
paintings, monuments, and Statues
CO2: Knowledge of cartoons and cartoonists
COREXIll: _ VISUAL maintenance through archacological survey of
CULTURE OF INDIA BV26A India
AND TAMILNADU CO4: Knowledge of Popular culture, folk arts
and artists, Storytelling and Storytellers,
Theatre art and artist, Television and its
Celebrities Social media functions.
CO5: Knowledge of Visual arts, Art galleries
and Museums, Art Schools and its Functions
CO1: Knowledge of making short films in
Television production with making proper
CORE-XIV: TV script writing techniques.
PRODUCTION BV2561 CO2: Knowledge of Handling video cameras
PRACTICE and its accessories
CO3: Hands on training in making short films
and documentaries and TV commercial.
, CO1: Knowledge of 3D animation and its
,(A:\?\)IIIQI\EA)\SI'\I/O?\ID BV262 Eﬁgﬁg{ﬁ;es with relavent software used in the




CO2: Knowledge in Creative aspects of
animation technology and gets hands-on
training in the animation field

PROJECT — Media
Internship

BV26Q

CO1: Knowledge from the media industry in
advertising, photography, journalism,
television channels, social media organizations,
art direction, animation industry, film industry,
and various organizations that involves visual
communication.

CO2: This internship gives exposure to the
students an overview of media and its functions
involved




